
 

Likewise, average prices during 2009 started near the 
low for the year and ended at the high, more impor-
tant than the fact that the average for the whole year 
was down slightly. Median prices started low and 
ended at the high, but did not trend up so strongly. 
The 2009 December median and average were up 
5.8% and 6.3%, respectively, over December 2008. 

The great unknown here, the elephant in the 
room, is how big an effect the government stimulus 
program for new homebuyers had on boosting sales 
and prices.  The $8000 tax credit offered in the pro-
gram was certainly not to be sneezed at by a family 
looking at homes in the low $100,000s. 

The chart above shows the changes in numbers 
of sales in different price categories during the last 
quarter of 2009 compared to the same period in 2008. 
With the exception of the $600,000-$699,999 category, 
all the rest were up a very respectable percentage, 
with the overall increase being 32%. The category 
that had the biggest sales increase, however, was  
homes priced over $1 million. It seems reasonable to 
assume that the lower the price, the more influence  
the $8000 tax credit had on the purchase, however, 
the increases in all but two price categories were 
very close the same. This line of reasoning leads to-
ward the conclusion that the $8000 didnõt have much 
effect. However, we have a difficult time accepting 
that many buyers of lower priced homes werenõt 
leaping at the opportunity and thereby stimulating 
overall sales numbers, if not prices.  The program 

TENTATIVE  IMPROVEMENT  
We closed out 2009 better than we started, with 

more sales and higher median and average prices 
this December than last. Some prefer to compare one 
entire yearõs performance to the nextñwe believe 
that in this case it may be misleading. Single family 

home sales in 2009 were down 6.5% from 2008; aver-
age prices were down about 2%. Hereõs whatõs more 
important: 2009 sales numbers in January through 
August were all lower than the same months in 2008. 
Then sales in September through December 2009 
were all higher than those months in 2008. We be-
lieve that this improvement in the last 4 months of 
the year is more important than the totals for the cal-
endar years because it represents the current trend. 
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Data presented here are correct to the best of our knowledge but are not guaranteed.  
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best marketing advice and personalized service as we share our wealth of knowledge and ex-

perience. We would like to build a long-term relationship based on trust and performance.   

More charts & data are available on our web site at 
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now also includes a tax credit of 
$6500 for move-up buyers to pur-
chase an additional home. They 
must have lived in their present 
homes for 5 of the last 8 years. This 
extends until deadlines of May 1 to 
sign a contract and July 1 to close. 

Numbers of sales in the US in 
the chart below are seasonally ad-
justed and shown at an annual rate; 
Austin sales are not adjusted 
(thereby showing big increases 
every summer) and are for one 
month at a time. US sales showed a 
huge increase in the last half of 
2009, undoubtedly the impact of the govern-
ment program of tax credits, and reached a 
level in November not seen since early 2007. 

Surprisingly, Austinõs sales donõt show such 
a big impact.  

The chart above of the Case-Schiller In-
dexes of home prices in cities around the 
country shows prices flattening after gaining 
ground in the middle of 2009. (Latest data is 
for November.) Prices in cities that saw the  
greatest home price inflation have settled so 
that the span between the highest and low-
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est is now about half what it was in 2006. In 
other words, home prices in the different cit-
ies are more in line with each other now. 

Looking ahead, there are more hard ques-
tions than answers. When will mortgage 
rates move up of their historic lows? 
Maybe summer; the Fed is backing most 
mortgages now and it wonõt do that much 
longer. What will we see after July 1, 2010, 
when the government program for tax 
credits to home buyers ends? Probably 
slower sales. How will Austin do relative 
to the rest of the country? GREAT! We 
were #2 in job growth in 2009 out of the 
top 50 metro areas in the US. We are well 
positioned for recovery.  


